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THE CONTENT CREATOR’S SURVIVAL KIT 
 

Times have changed. The internet is littered with doom and gloom during this chaotic period. 
 
However, there are HUGE opportunities in front of us if we are strategic. 
 
Content creators that survive will become a scarce resource, which will lead to a massive 
increase in their value. 
 
Here is a no frills, actionable guide on how you can not just survive, but thrive during these 
times. 

 
1. REFLECT 

 
This is a great time to reflect on yourself and your business.  
 
Are you looking after yourself? What bad habits slipped into your life, and what small 
changes can you start implementing on a daily basis to get back on track? 
 
Are you waking every day with a passion to succeed? Or has your love of the craft slowly 
dwindled over time? 
 
Do you still make the type of content you got into the game for in the first place, or has the 
dream slipped away? 
 
Use this time to re-invigorate and re-ignite your passion for creating content and making an 
impact. 
 
Now take a moment to consider the past 2 years and look at the position your business is in. 
 
Are you reaching your income goals? 
 
Are you happy with the type of clients you work with?  
 
If your clients have already cut you off, perhaps they never valued you in the first place - or 
you weren’t providing as much value to them as you thought. 
 
Use this as a time to look back at the lessons you’ve learned before you look forward.  
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2. BE FLEXIBLE 
 

Whenever there is change and chaos in the marketplace, there is opportunity.  
 
We need to maintain a flexible mindset and realise that as content creators - what has 
worked in the past, will not work right now. 
 
If we do not accept responsibility and take a new course of action our services will become 
redundant. 
 
The great part is that if we are flexible, then we can create massive opportunities for 
ourselves and our clients. 
 
We need to reframe the type of content that we make. The businesses that choose to 
survive will need our services more than ever. 
 
There are new stories to be told, new audiences to be reached and new types of content that 
can cut through the bullshit that is currently everywhere. 
 
Our messages need to be updated and contextualised to the new marketplace. 
 
If your clients are freaking out and want to cancel your content service, see if you can 
‘pause’ the cancellation and find a solution together. 
 
Flexibility is your biggest asset right now. 
 
 

3. BECOME INDISPENSABLE 
 

In these uncertain times businesses are looking to cut any expenses that are seen as 
non-essentials. 
 
We need to become indispensable. We need to switch from ‘nice to have’, to ‘must have’. 
 
We need to step into our clients shoes and see what they need.  
 
What is their desired outcome? 
 
What is the concrete result they can get from you? 
 
For example, if you can make your clients more money each month than they spend with 
you, you’re pretty safe. 
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Work with your clients, not for them. Show empathy. 
 
Offer additional services that will serve them. 
 
There are more and more people who are moving into online training. For example, a gym 
might move into virtual classes and will therefore need a whole heap of content produced. 
 
Can you give guidance around the release of a video, or help them market the video to 
ensure it gets seen by the people that matter? 
 
Do your clients have existing content you can re-purpose? This could be old videos, images, 
Facebook Lives or podcasts. 
 
With the many tools at our disposal we can easily create value out of old assets.  
 
Solve your clients problems and you will become indispensable. 
 
 

4. GO HUNTING 
 

Unfortunately many ‘traditional’ businesses will go under during these times. 
 
The simple fact is that if they can’t adapt fast enough to the new conditions, they will wither 
out. 
 
It’s not our job to go down with a sinking ship - and good content won't save a product or 
service that is no longer relevant. 
 
We need to swim with the current, and move towards demand rather than create it. 
 
In other words, sell to the people who are winning.  
 
Whenever there is a dip there is a peak somewhere else - we just need to find it. 
 
Who are the businesses who are going to do well out of this situation? 
 
Think about the industries that are growing right now - eco-friendly industries, health, 
sustainability, wellness, grocery deliveries, tech and communication companies, remote 
learning, entertainment and gaming. 
 
When the pandemic ends, who will be the first to capitalize on the new marketplace, and 
how can we create value for these go-getters? 
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SUMMARY 
 
This is an incredible time for us to illustrate our resourcefulness, creativity and innovation.  
 
We firmly believe that by implementing the above strategies you can absolutely dominate in 
these new market conditions. 
 
If you want to be trained by us on how to be a successful content creator with a bulletproof 
business in the new age, then check out our new course that starts soon. 
 
See you on the other side! 
 
www.joshandmearle.com/thecreatorscircle 
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